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DESIGN STR ATEGIES + 
SUSTA INABIL IT Y I

INTRODUCT ION

BUSINESS +
SUSTA INABIL IT Y I

PRODUCT ION +
SUSTA INABIL IT Y I

Strategic Foresight and Sustainable Digital Transformation
Sustainable Design Concepts
Fashion and Society

Academic Approach

Business Ethics in Changing Markets
Circular Supply Chain Management
Sustainable Marketing and Social Media

Sustainable Fibres and Textiles
Corporate Social Responsibilit y and Sustainable Production
Work with Sustainable Fashion Companies

CORE REQUIREMENTS

Circular Design contributing to

Sustainable Fashion Systems

MA STER TUTORIALS

BUSINESS PL AN

MA STER‘S THESIS

MA STER‘S THESIS 
DEFENSE

MA STER E XHIBIT ION / DOCUMENTAT ION

Design Concepts
Supervision of Master‘s Project
Portfolio
Coaching

Sustainable Entrepreneurship and Financing

Master‘s Thesis

Defense of Master‘s Project

SEMESTER
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SEMESTER
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DESIGN STR ATEGIES + 
SUSTA INABIL IT Y I I

BUSINESS +
SUSTA INABIL IT Y I I

PRODUCT ION +
SUSTA INABIL IT Y I I

Design Concepts
Responsibilit y Product Development
Innovative Textiles and Circular Economy

Sustainable Business Psychology and Leadership
Future-oriented Technology and Innovation Management
Sustainable Brands and Social Media

Fashion and Product Management
Innovative Textiles and Circular Economy
Ecosystems and Economics
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